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摘  要 
 I
 
摘  要 
自 1807 年英国传教士马礼逊来华传教，基督教（新教）在我国已有 200 余
年的历史。在其最初传入的一百多年里，它的发展并不顺利，至 1949 年，我国
仅有信徒 70 万左右。在 1966 年至 1976 年的文化大革命期间，我国基督教（新
教）教会活动还被迫中断，直至 1979 年，教会活动才重新恢复。近三十年来，
我国基督教（新教）取得了较大规模的发展，注册信徒的人数从 1979 年的 300
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Abstract 
Protestantism was first introduced into China in 1807, and there were only 700 
thousand Protestants in China until 1949. The development of Chinese Protestantism 
was disrupted by Cultural Revolution from 1966 to 1976.In the recent 30 years, 
Chinese Protestantism developed fast .The number of Protestants in China increased 
from 3million in 1979 to 16 million in 2002.From the perspective of 
communism ,which effective communication strategies did Chinese Protestantism 
adopt to develop so fast? In order to get the answers to this question, I used literature 
analysis and fieldwork . 
The research states that the rapid development of Chinese Protestantism is due to 
gospel communication strategies、Strengthening Protestants’ loyalty strategies and 
outer communication strategies of setting up good image. Protestantism uses 
inter-communicaton to convey gospel to audience. By the use of some strategies 
including benefits appeal 、 Protestants’ testimony and so on, the way of 
communicating gospel is effective. Protestants uses many kinds of communication 
strategies to lead Protestants to comprehend the Bible correctly、remember important 
laws in the Bible and observe the law in the Bible, and Protestants’ beliefs are 
strengthened in this course. Loyal beliefs of Protestants will not only prevent them 
form quitting the beliefs, but also provide them with an incentive to spread 
gospel .Protestants convey the information about  Three-self  Patriotic  policy、
Protestants’ good character and behavior and their social services to set up an good 
image to get unrestricted social environment for its development. 
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第一章  绪 论 






















口总数的 33%和世界宗教信徒总数的 44%，其中，天主教徒约为 11 亿人，新教徒
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敌视，并被称为"洋教"，基督教发展并不顺利，到 1949 年仅有信徒 70 万左右。
在 1966 年—1976 年文化大革命期间，我国宗教信仰自由政策受到严重破坏，基
督教教会生活一度中断。至 1979 年，基督教教会活动才重新恢复。近三十年来，
基督教在我国发展迅速。据中国基督教两会（即中国基督教三自爱国运动委员会
和中国基督教协会）的统计，我国基督教信徒人数从 1979 年时的 300 多万增长
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